
 
PEACE ON EARTH, GOODWILL TOWARD MEN… 

increases between 10 & 20%.  

 During these tougher economic 
times it has been really great watch-
ing how Americans pull together. 
“United We Stand” is not just a slo-
gan, it is a reality!  Even though we 
have had to deliver bad news to 
some of our customers this year, 
you have all have been incredible!  
Together we have solved coverage 
problems, made changes to reduce 
premiums and have come through 
with only minor difficulties. 

 
 At times like these we are particu-
larly thankful to be independent and 
represent the best insurance compa-
nies.   

 Thank you so much for your con-
tinued confidence and trust in us.  
We sincerely appreciate your busi-
ness.  

 Happy Holidays  -  
The Sullivans & staff 

Significant disruptions occurred in busi-
ness insurance as insurers stopped writ-
ing policies in entire classes of business, 
tightened underwriting and placed cov-
erage restrictions on others, while rais-
ing premiums for everyone.  

The cost of property and casualty insur-
ance for businesses large & small on 
average rose about 25% in 2002.  Con-
gress and the insurance industry contin-
ue to struggle with legislation to cap loss-
es related to terrorism that any individu-
al insurer must bear. Insurance consum-
ers for personal lines auto and home 
insurance also saw premium increases 
in 2002 but usually under 10%.  Howev-
er, in some states homeowners insur-
ance rates are taking huge increases (up 
to 100% in WA State!) causing a crisis 
of both availability and affordability (see 
“Mold” article inside this issue for more 
details).   

 
 This new Homeowners Insurance crisis 
is a very real problem for some insur-
ance companies here in Idaho and 
Washington but fortunately our compa-
nies are maintaining the lowest pricing 
at American Insurance.   

 There is better news on the horizon for 
2003.  The Insurance Industry as a 
whole should end the year 2002 about 
even – no loss / no gain.  The economy 
in general seems to be improving too.  
Prices on most business insurance 
should be more stable with premium 
increases of around 10%.  Personal auto 
insurance rates are expected to take a 
modest 5% inflation increase but home-
owners should prepare for premium 
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 More than a year has passed since the 
world stood still on September 11, 
2001. There was no peace on that day.  
Now, we pray for peace while the war 
against terrorism continues.  Last year I 
wrote to you about the predicted eco-
nomic impact of 9/11 on the insurance 
industry and how it would likely affect 
you.  Those predictions became a reali-
ty during 2002. Here’s a review of what 
happened and a look at trends for 
2003. 

The property/casualty insurance indus-
try recorded its first-ever net loss after 
taxes in 2001 of $7.9 billion according 
to Insurance Services Office Inc. (ISO) 
“Insurer Financial Results:2001”.  So, 
in 2002 it was back to basics for the 
very survival of many property/casualty 
insurance companies.  During the first 
half of 2002 many national insurers 
were placed on “Credit Watch” and 
had their financial ratings downgraded. 

This newsletter is published periodically by 
American Insurance to bring important 
news about insurance and safety to our 
clients.  The content of this newsletter is 
taken from sources which we believe are 
reliable but are not guaranteed to complete-
ly state all available information.  This news-
letter provides general information and is 
not intended as a substitute for legal, finan-
cial, or professional counsel for individuals. 

We’re There When  
You Need Us Most! 



American@lewiston.com or write us (P.O. Box 
559, Lewiston, ID 83501) with your insurance 
question.  We will provide you with a thoughtful 
answer and sound insurance advice. And, if we 
use your specific question in the “Ask A Pro” sec-
tion we’ll give you a gift certificate for dinner as 
our way of saying “thanks”.  WE’RE THERE 
WHEN YOU NEED US MOST! 

 Understanding insurance coverage is a real 
challenge. This is where an experienced agent 
really counts.   Our agents are asked a variety of 
questions every day so we decided to publish 
the common questions and answers in the 
Lewiston Morning Tribune’s special “Ask A 
Pro” section which runs on the 10th of each 
month.  We hope you will find the answers 
useful.   

 Do you have a question?  Just email  

QUESTIONS?   WE’VE GOT ANSWERS!!! 
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MOLD - Black Death for Homeowners Insurance? 
mold or dry rot as a result of not maintain-
ing and protecting his home from water 
losses, not fixing leaky pipes, not repairing 
and re-caulking showers and bathtubs, or 
improper landscape drainage.  So, if mold 
is the result of continuous seepage, surface 
water or water below the surface that in-
vades the house it is not an insured loss. 

 
 Unfortunately for insurance companies 
(and ultimately the insurance consumer), 
an uninsured mold loss doesn’t stop the 
claim expense. It simply spreads to 
“construction defect” lawsuits which blame 
everyone - the plumber, the builder, the 
landscaper, the gutter installer and on and 
on. Insurance companies then must defend 
each contractor named in the suit even if 
groundless and frivolous.  And, if the plain-
tiff also claims to have suffered from bad 
health issues then the mold cases are ex-
tremely complicated and expensive cases to 
try. On the medical side alone, a veritable 
army of experts can be involved, including 
mycologists, microbiologists, industrial hy-
gienists, occupational environmental doc-
tors, toxicologists, immunologists, allergists 
and neuropsychologists.  
 

What are insurance companies doing to 
bring reason and balance back to the mold 
issue?   

  

The public will be seeing new exclusions on 
property and liability policies that clarify 
what coverage, if any, will apply to mold 
damage and the liability associated with it.  
Coverage needs to apply to the claims that 
make sense but not to claims fed by greed. 
To stop the growth of mold you need to 
starve it of life giving moisture.  To stop 
mold claims you need to starve the process 
of the deep pocket of insurance money.   
In the meantime, all insurance consumers 
are forced to pay higher and higher premi-
ums to support the mold claim expense 
until reason returns to the process. 

 

Imagine this…..a hot water pipe under 
your home’s crawl space springs a small 
leak and allows hot water to mist under 
the house.  Because the leak is small it 
goes undetected for months.  Mold be-
gins to grow on the floor joists and all 
other surfaces touched by the moist air.  
The mold then multiplies over and over 
and spreads through out  the entire crawl 
space.  Finally you notice the moldy 
smell and investigate.  You are horrified 
by the black mold everywhere.  You have 
the pipe fixed right away but how do you 
get rid of the mold?  The mold spores 
are floating in the breathable air inside 
your home and you wonder if there is 
any health effect on you and the family. 
You call your insurance agent for help!    

For your insurance company, the clean 
up used to be fairly simple and at a rea-
sonable cost but now  because of dubious 
(yet litigous) health concerns the cleanup 
is being handled like a bio-hazard with 
men in enviromental suits doing demoli-
tion on the mold infested parts even to 
the point of tearing down entire struc-
tures! Why? 

 
Because the question is: - is mold toxic?  
Can common mold cause memory loss, 
fatigue or brain damage?  

 
 For most people, the answer is a re-
sounding “no.” The world is filled with at 
least 10,000 common types of mold 
spores. According to Gailen D. Marshall, 
Director of Allergy and Clinical Immu-
nology at the University of Texas Medi-
cal School, “We breath them, we eat 
them in our foods, and we drink them in 
our water every day with no ill effects.”  
He added that some people do develop 
allergies and experience asthma or hay 
fever symptom when exposed to certain 
mold spores; however, the few mold-
related diseases that can be serious are 
extremely rare. 

Never-the-less, recent litigation and me-
dia attention are making mold the biggest 
single problem facing insurance compa-
nies.  Headlines such as "Black Mold 
Plagues Local School," "Mold Infestation 
Turns Carmel, Ind. Family's Life Upside-

Down," or "Haunted by Mold," reflect the 
level of attention veering towards hysteria 
on the subject. A particularly stunning 
headline appeared on June 4, 2001, when 
Melinda Ballard and her family were 
awarded $32.1 million by a Texas jury in a 
mold-related lawsuit against Farmers Insur-
ance Group. 

 
 According to Marshall, mold lawsuits are 
the latest “get-rich-quick-scheme for some 
personal injury lawyers: and for companies 
claiming they can perform “health” testing 
to eliminate mold from homes and busi-
nesses. 

The financial impact on insurance compa-
nies and now insurance consumers is stag-
gering. Mold claims, which were virtually 
unheard of just a few years ago has cost 
insurers more than $1 billion dollars last 
year.  “With the growing media attention 
surrounding mold and its uncertain health 
effects, the number of mold-related claims 
has increased to a point where we have 
become concerned with the large financial 
impact they threaten,: said Eric Nelson, 
Vice President of Underwriting at 
Enumclaw Insurance Group.  “The rise in 
frequency and severity of mold claims ham-
pers both the insurance industry’s and our 
company’s ability to meet the insurance 
needs of the public in the traditional man-
ner.”  On June 21, 2002 State Farm Insur-
ance Co. announced it would stop writing 
new homeowners insurance in 17 states 
(including Idaho, Washington and Oregon) 
in efforts to boost profitability.  Farmers 
Insurance Group of Companies, with over 
700,000 homeowners policyholders in Tex-
as has announced a decision to quit the 
homeowners business in that state. In 
Washington state Farmers Insurance re-
cently raised homeowners insurance rates 
as much as 100%.  Some insurers will not 
write a new homeowners policy on a home 
that has ever suffered a water loss claim.   

The crazy thing is - for the most part in 
homeowners dwelling policies, mold is not 
covered by insurance, with the exception of 
hidden mold that results from, for example, 
accidental discharge or overflow of water or 
steam that's hidden behind a wall. A home-
owner cannot expect insurance coverage for 

Page 3 Fall/Winter 2002 



sionalism by updating 
his/her insurance 
knowledge every year to 
stay up to date and in-
formed about the latest 
insurance products, forms, 
procedures, and services. 
This commitment to life-
long, continuing education 
is the hallmark of the CIC 
Program. 

Our Agent, Dave Root has 
had the CIC designation 
for over six years.   
 

 

 
Formal 

Training 
Credibility: 
The Certi-

fied Insurance Counse-
lor(CIC) designation after 
your agent's name repre-
sents a significant accom-
plishment. Having com-
pleted over 100 classroom 
hours of formal insurance 
training, CICs are recog-
nized among the nation's 
best and most knowledgea-
ble insurance practitioners. 

Proven Knowledge 

Insurance Expertise: A 
CIC possesses proven 
competence and 
knowledge demonstrated 
by the successful comple-
tion of rigorous examina-
tions in each of the five 
distinct areas of insurance 
practice. CICs are trained 
to ask the right questions 
and provide the right an-
swers, saving you time and 
money.   

Dedication 
Continuing Education: 
Every CIC shows a contin-
uing dedication to profes-

Shawn Sullivan  has recent-
ly completed the required 
training for the CIC desig-
nation.  Congratulations  to 
Shawn on his achieve-
ment.. 

Pat — Commercial Lines CSR 
Ext. 150  (patj@lewiston.com) 

Jackie — Commercial Lines CSR 
Ext. 140  (jackiep@lewiston.com) 

Tina — Personal Lines Agent 
Ext. 120  (tinah@lewiston.com) 

Helen — Personal Lines Agent 
Ext. 130  (helend@lewiston.com) 

Krista Barnes — Reception 
Ext. 100 (kristas@lewiston.com) 

Web Page: 
www.AmericanInsuranceID.com  

John Sullivan — President 
Ext 260  (johns@lewiston.com) 

Shawn Sullivan, CIC —  Vice President 
Ext. 300 (shawns@lewiston.com) 

Dave Root, CIC — Agent 
Ext. 270 (daveroot@lewiston.com) 

Tim Gleason – Benefits 
Ext. 310 (timg@lewiston.com) 

Carmen Johnson — System Admin. 
Ext. 200 (carmenj@lewiston.com) 

Melani — Bookkeeper 
Ext. 190 (melanis@lewiston.com) 

Your Privacy is Our Concern 

We do not sell or disclose any public or 
non-public personal information about 
our current or former individual policy-
holders or claimants to any affiliate or any 
non-affiliated third party other than those 
permitted by law and only for the pur-
pose of transacting the business of your 
insurance coverage or your claim. 

For the expanded version of our Pri-
vacy Policy, please visit our website at   

www.AmericanInsuranceID.com  

 

What Does CIC Mean? 
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Feel Free to Contact Us! 
(208) 746-9646 or (800)735-6355 Fax: (208) 746-9640 

Shawn D. Sullivan, CIC  


