' The man behind the boom

THE LEWISTON TRIBUNE FﬂIIJ_'AY..IurfiE 27, 2014

John B. Sullivan doesn’t have 26 years, called Entertainment
to think too hard to remember Fireworks Inc. They just do
where he's been for the past 29 & bang-up job for us, excuse
Fourth of July celebrations. | the pun. But really, raising

The former president and | the money through our corpo-

current vice of rate sponsors is the challenge.
rit has been at We've met that challenge by
njoying the an- the great services of Ida Vend

Broadcasting, which is our me-
i E[’hey take on the

nual fireworks 'sglay he helps
15,

stage on an annual bagsis. dia sponsor.
Sullivan joined the family CASUAL challenge through their sales
business, American Insurance, FRIDAY staff and their work to attract
in 1977 as a third-generation = corporate sponsors, and (then)
agent. He's been president and advertise those sponsors over
general manager of the firm their radio stations as sponsors
since 1996, and counts two of Do"g or major sponsors, That, plus
his sons among his agents. mer the generous donations we
In his down time, Sullivan is at the gate at Adams Field dur-
glg_wﬁisi?n. ﬁvie andl, ding ;u;g ﬂ;;ﬁ:rti]‘?emce, is the gu!;;ie 1
. His favorite pursuits are at financial part of it MM
science, history and science fiction. ether. i PRI,
v P o Worked or &K fadio 352
Doug Bauer: What is the most chal- _ DB: Can you describe a typical commercial radio station
lenging aspect of putting on the annual Fourth of July for you? announcer and then as
fireworks show? JS§: My pattern anymore is I'm up station manager of KORT .
John Sullivan: We contract out all early with a crew of volunteers, who Radio in Grangeville be-
the services that are needed for the are very gracious ... and we go pick fore entering the family

fireworks. We've used the same pyro- SUFANC
technic firm for probably the last 25 or > See CASUAL, page 3a  Insurance business.




